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Top 14 Sites in UK 
1 Google UK 
2 Facebook 
3 Google 
4 YouTube 
5 BBC Online 
6 Yahoo! 
7 eBay UK 
8 Windows Live 
9 Wikipedia 
10 Amazon.co.uk 
11 Twitter 
12 LinkedIn 
13 Blogger.com 
14 PayPal 
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If Facebook were a country… 
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One-in-six of the global population use Facebook 
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Listening is the new asking 
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Commercial ‘Listening’ 
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25 million fans 
Disney had 3,671 
answers to their 
question in 20 

minutes 





MROCs 

Community 
Panels 

Research Communities 



Community Panels in the Future? 
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Listening’s Role in 
the Research Mix? 

Necessary , but rarely sufficient 



Listening to  Social Media as a proportion of MR 
in foreseeable future 

Social Media The rest



Thank You 



Questions? 
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