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Outline 

1. Some principles 

2. Some case studies 

3. Some Q&A 



engagement 

innovation 
respondent experience 



do it faster 

make it leaner 

get better answers 



Rapid Concept Screening 

2pm - 5pm 
Concepts 
drafted in 
workshop 

Day 1 

6pm 
Concepts 
uploaded 

into survey 

7pm 
Survey 

launches 
to targeted 
segments 

7pm - 6am 
Fieldwork 
window 

6am - 7am 
Extraction of basic 

outputs: KPI 
measures / 
verbatims 

8am 
Results 

presented 
back to 

start 
workshop 

Day 2 

Two-day innovation workshop with overnight quantitative 
screening of first draft ideas 



Rapid Media Feedback 



Richer online qualitative approaches 
Beyond standard forum discussions… exploring topics in-depth 



Richer online qualitative approaches 

Photo and video uploads 

“Hi, my name is Carol.  
My special Radox memory is that one night I had a bath and my now FIANCE asked me to 
MARRY him. That fragrance now always reminds me of that night!” 

The inside of 
your fridge 

You and 
your best 
friend 

You in 
your 
happy 
place 



Richer online qualitative approaches 

Collage building and homework tasks 



Richer online qualitative approaches 

Mobile photo and video capture 



Integrating offline qualitative work 

Recruiting for focus groups and depths 

Geographic 
clustering at 
recruitment 

Ability to target 
very tight niches 

Quant survey 
drill-down 

Community 
talkability 

Member 
retention tool 

Engaging topics 



Integrating offline qualitative work 

Conducting video shop-a-long activities 

Eleanor. Married, 2 young 
children; always buys dessert 

for meals and buys opt desserts 
as a treat / snack for self and 

husband 



Integrating offline qualitative work 

Staging customer closeness events 



Applying qual techniques to quant 

Putting numbers to brand positioning 

If BRAND were a famous person, who would they be?  
Please select one response only. 



Applying qual techniques to quant 

Using images for eliciting brand metaphors  

What image comes to mind when you think of this 
new kitchen cleaning product?  
You may select up to three responses. 



Applying qual techniques to quant 

Linking highlighter tools and 
open end responses 

What do you like about this? 



So ... What have we learnt? 

fast & lean ≠ quick & dirty 



So ... What have we learnt? 

online can be offline too 



So ... What have we learnt? 

quant can be a lot more qual 



any questions? 
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