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• Started in 2009 
 

• 3,824 active members 
• 34% are under 21, 

27% are 22-30, 
18% are 31-40  
15% are 40+ 

• 25% are P4u customers 
 
• Around 3 surveys per month 

 
• Average response rate is 16% 

 
• Incentives include Amazon 

vouchers, mobile handsets, 
games consoles and even TVs 
 



Recruitment 



Facebook Paid Advertising 



Social Media 



eFlyer 



In Store Activity  

Recruitment card Receipt wallet Receipt printing 



Engaging Panellists 



Topics 



Tone of Voice 
The uBar Way The Standard Way 

Clap your hands, come on, get ‘appy… 
how many apps do you reckon you 
download on to your phone in an 
average month? 

In an average month, how many mobile 
apps do you download? Please enter a 
numeric response in the box. 

Judgement time! Is Apple for posers and 
Nokia for Grandmas?!  

Please select from the list of statements 
below which ones you associate with 
each handset manufacturer 

Bit of a curve ball, but in the battle of of 
Blackberry Messenger vs. Facebook chat 
who would you crown the winner? 

Which of the Instant Messaging services 
do you prefer? 

So on a scale of 1 to 5, where 5 is totally 
freaking out and 1 is super chilled, which 
best describes how concerned you are 
about getting a virus on your phone? 

How concerned are you about the 
possibility of getting a virus on your 
mobile phone? Please rate on a scale of 
1 to 5 where 5 is extremely concerned. 

So you’re keen to get your mitts on a 3D 
phone – why? 

From the statements below, please select 
which ones best reflect why you intend to 
get a 3D mobile 



Using the Output 











What’s worked for us 

Embracing social media 

 
Great incentives through commercialisation 

 
Maintaining brand relevance through tone of voice 

 
Showcasing the results 

 
Alternating the serious stuff with frivolous fun 
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