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Mobile  for Sparq 
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Capture feedback from 
your panel, no matter 

where they are. 
 

Quicker turnaround and 
feedback 

 
Access to a wider 

Audience 
 
 



Source: Google 
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We use smartphones while watching TV, listening to music,  using the internet, 
reading a book, waiting in line, eating, shopping, commuting,. 



Mobile email will account for 10 to 30% of email opens. 
Emailmonday.com, 2011 

Source: eDialog and Lightspeed Research 



WILL PEOPLE TAKE THE SURVEYS 
ON THEIR MOBILE PHONES? 
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People are already using mobile devices to do our surveys; 
even though they look like crap and are hard to complete 

Based on an analysis of nine recent omnis, three from each Vision Critical National Panels 
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When respondents were given a 
choice between desktop and mobile 

0% 5% 10% 15% 20% 25% 30%

US

UK



Why Desktop?  

Because I was at my computer when I 
got the invite  

 

Was already using my computer, and 
not near my phone  

 

Easier to read and answer 

 

Because I hate that little screen 

 

Waiting on a call from on my phone 



Why Mobile? 

Was reading my email on this device 
when the notification came.  

 

On the tube so the phone was easiest 

 

Because I can do it when I have some 

time to spare and don't have to do it 

while I am sitting by my computer. 

 

So I could sit on the sofa 

 



I was just checking my email, and I'm 
sitting on the toilet. I'll be honest I 

had time to kill. 
 



WHO RESPONDS ON MOBILE? 



0% 20% 40% 60% 80% 100%

Own an iPhone

Spend less of their time  actually talking on the phone

Find their smart phone frustrating to use

άŜȄǘǊŜƳŜƭȅ ǎŀǘƛǎŦƛŜŘέ ǿƛǘƘ ǘƘŜƛǊ ǎƳŀǊǘ ǇƘƻƴŜ    

 Everything about technology is changing too fast

More likely to have an on-line profile

Posted to a blog, a review site, a chat room or a discussion.

Mobile Respondents Desktop Respondents

It is a different set of people,  they are the smart 
phone junkies, and they expect everything to be 

available on their smart phones 



Not Correlated  



Choice 



Author Once Χ.Deploy EverywhereΧ 
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Back to the Drawing Board 



All of your favorite question types  

-Redesigned from the ground up 



Single Choice 
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Grids 
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Grids  (grids, card sorts and sliders) 



Question Type Supported 
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VSingle choice 

VMultiple Choice 

VDate 

VOpen End 

VNumeric Verbatim and Slider 

VAllocation Slider and Grids 

VSingle Choice Grids (including slider and card sort) 

VMultiple Choice Grids 

 

 



hƴŜǎ ǘƘŀǘ ǿŜ ŀǊŜ ǿƻǊƪƛƴƎ ƻƴΧ 

×Rank Order (coming soon) 
×Magnetic Boards (coming soon) 
×Video 
 

×Clickmap 
×Highlighter 
×Page-turner 
 

×Photo Upload 
 



DO PEOPLE LIKE IT? 
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ά¢Ƙƛǎ ǎǳǊǾŜȅ ǿŀǎ Ŧǳƴ ǘƻ ŎƻƳǇƭŜǘŜΦέ 

89% 90% 90% 91% 

Short Medium Long Desktop

% strongly agree 

85% 86% 77% 88% 

Short Medium Long Desktop

% strongly agree 

44% 40% 42% 43% 

Short Medium Long Desktop

% strongly agree 

ά¢Ƙƛǎ ǎǳǊǾŜȅ ǿŀǎ Ŝŀǎȅ ǘƻ ŎƻƳǇƭŜǘŜΦέ ά¢Ƙƛǎ ǎǳǊǾŜȅ ǿŀǎ ƳƻǊŜ ŜƴƧƻȅŀōƭŜ ǘƘŀƴ ƳƻǎǘΦέ 

Å I like that it was quick, easy and I didn't 
have to get on my computer!  
 

Å Worked really well on my phone! I can 
do it whenever it suits me  
 

Å Handy to complete wherever you are  
 

Å I liked the look of the survey 



WHAT ELSE DO I NEED TO THINK 
ABOUT? 



 
Estimate that it takes 50% longer on a 
smart phone 
 
Long questions, and long lists will not 
work as well 
 
With image use, watch the size. 
 
You will see more drop ƻŦŦΩǎ ς use 
reminders  
 



Questions? 



The other place we spend our time 
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http://www.onlineschools.org/blog/facebook-obsession/ 

http://www.onlineschools.org/blog/facebook-obsession/
http://www.onlineschools.org/blog/facebook-obsession/
http://www.onlineschools.org/blog/facebook-obsession/
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http://www.onlineschools.org/blog/facebook-obsession/ 

http://www.onlineschools.org/blog/facebook-obsession/
http://www.onlineschools.org/blog/facebook-obsession/
http://www.onlineschools.org/blog/facebook-obsession/


Facebook Dominates our online Time 
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We need to where the panelists are 



Sparq for Facebook 
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Increase participation  
Å Single sign on from within Facebook 

 
Å Notifications about new surveys from right 

on the left hand app menu 
 

Å Increasing the exposure your newsletter 
and other portal content 
 

Target Facebook users  
Å Use the sampling and reporting features of 

Sparq to isolate the Facebook users  
 

Å Pull Facebook data into your panel for 
additional profiling 
 

Å No incremental work to have surveys 
appear in Facebook 

 

 
 
 



Questions? 



What is Sparq Quick Reports? 
Quick Reports, a component of Dynamic Reporting, is a user-friendly tool that 
simplifies and accelerates the most common reporting requirements. Quick Reports 
helps you gain the insight you need faster and more easily than ever before. 



When would I use Sparq Quick 
Reports? 

Å When you need fast ,easy access to results from one or more studies 
Å When you want to run quick toplines, whether in-field or out 
Å When you want to quickly and easily add crosstabs for deeper analysis 
Å ²ƘŜƴ ȅƻǳ ƴŜŜŘ ǘƻ ǎƘŀǊŜ ǎǇŜŎƛŦƛŎ Řŀǘŀ ǿƛǘƘ ǎǇŜŎƛŦƛŎ ǎǘŀƪŜƘƻƭŘŜǊǎ ǿƘƻ ŘƻƴΩǘ 

need or want to see the whole enchilada 



Quick Reports - Features 
Point-And-Click Report Builder 

Quickly build datasets from multiple 
studies; add and remove questions at 
any time; save multiple reports from a 
single dataset. 

Instant Top Line View 

See your top lines for all tables on one 
page. Easily jump from one table to 
another using the Table of Contents. 

Add Crosstabs On The Fly 

Easily customize your columns and 
rows based on what your audience 
wants to see. Merge columns, add 
Top Boxes and Low Boxes and re-label 
to better suit your stakeholders. 

Assign and Manage Scale Values 

Add, delete or modify scale values 
inline, without having to edit the 
original studies. 

Export and Share Reports 

Share reports online. Export native 
Excel files or export to SPSS or CSV for 
further offline analytics. 

Powerful Filtering 
Build your report, add a filter, then 
duplicate the report and change the 
filter to produce fast segmentation 
reports. 



Questions? 



Customer  
Experience 

 Management 



Vision Critical  Experience Management:  
What is it? 


